


Community Impact Fund
Your donation funds 37 programs 
supported by United Way Central 
West Virginia.

Citizens Review Committee
Annual process ensures your 
contribution goes where it is needed 
most.  

Achieve Outcomes
Funded partners are educated and 
monitored to ensure they meet their 
goals and outcomes.

Our Commitment
Work hard to meet the ever-changing 
needs of our communities in 
Kanawha, Putnam, Boone, Braxton, 
Clay and Logan counties.



AGENDA

• 6 Reasons to Invest in United Way

• Beneficiary Data

• Campaign Strategies

• Campaign Enhancements

• Upcoming Events



6 REASONS TO INVEST
We are Local – Dollars raised in our six counties stay in our 
community to build a better place for all of us to live, work, and 
play.  Donations go far, but not far away.

Address the Greatest Needs – From early learning, job training, 
crisis support, to elder care – United Way works to address some of 
the greatest challenges facing people of all ages in our community.

Strategic – Through a competitive review process, we hold the 
programs we fund accountable for producing measurable results 
against targeted outcomes.



6 REASONS TO INVEST
Needs Assessment – Regularly conduct a region-wide needs 
assessment from our peers, partners, and community organizations 
to ensure we are addressing the most important needs.

Accountable, Professionalism & Excellence – Engage experienced 
community volunteers as Board Members to oversee every aspect of 
our management and financial systems, ensuring we are operating at 
the highest level of professionalism and excellence.

Collaborate – We bring community leaders, funded partners, 
government agencies, non-profits, and business together to identify 
and determine our communities’ needs.  We work with our 
community and funded partners to accomplish our goals. 



2024 IMPACT 
WHERE YOUR DONATON GOES

2024 outcomes and beneficiary data below represents individuals served by United Way supported 
programs in our service area for a total of 100,142 served:

• 48,530 individuals received support for health-related issues including crisis counseling, health, and 
dental care.

• 25,037 individuals received support in the form of financial stability and safety net including 
disaster relief, utility assistance, basic needs, supplemental food support, shelter programs, 
protection from abuse, and clothing needs.

• 2,240 children participated in education programs that promote academic growth, positive 
relationships, confidence, and leadership skills outside of school hours.

• 24,335 individuals were served through information and referral services including WV 211 and the 
annual Christmas Bureau.

100% of individuals served live in poverty, as defined by the federal poverty levels.





2,537 Individuals served did not 

disclose their age

2024 BENEFICIARY DATA



CAMPAIGN STRATEGIES

• Leadership Driven – leaders support the campaign, 
record a video, send out emails from leaders, be visible at 
presentations and activities.
•Organization Supporting our Community – most 

organizations want to give back and want their employees 
to give back to our community where we live, work and 
play.
•Why it’s important to give back – help community grow, 

help individuals live a better life, builds the economy of 
community, county, and our state.



CAMPAIGN STRATEGIES
•Don’t do it alone - form a committee, delegate a shoe 

collection to a few other co-workers, ask someone to 
organize a hot dog sale, sell chances for Pie in the Face 
of leaders!  All are great ways to build up your team.
•Ask!  Ask every employee, give everyone a brochure, 

email everyone (most effective leadership sends an 
email), ask them to read through the funded programs – 
chances are there is one program they’ll feel passionate 
about.  
• #1 reason people don’t give, is because they were not 

asked!



CAMPAIGN STRATEGIES

▪ In person
▪ Online via ZOOM or other platform
▪ Fillable pledge form emailed & paper forms delivered
▪ Every workplace is different—unlimited possibilities

▪ Campaign presentation via ZOOM—join from work or home
▪ Electronic Fillable pledge form makes it easy for them to 
▪ Video campaign presentation for employee to watch on their schedule
▪ We deliver materials to prior to campaign kick off

▪ Small group campaign presentations at your workplace (15 min.) 
▪ Every employee gets brochure pledge form
▪ United Way brochure to everyone—email & paper



(FUN)DRAISERS 

•Hot Dog Sale
•Golf Outing
•Cornhole Tournament
•Bowling Tournament
•Bake Sale
• Pie in the Face
•BBQ Sale
• Silent Auction



A good pair of shoes can change a child’s world! 

Help us give kids the confidence, comfort, and 
opportunity they deserve. Donate NEW athletic 
shoes (sizes 12Y–12 Adult) or contribute to the Equal 
Footing Shoe Fund to keep our program going strong.
Put your best foot forward—because every step 
counts!  

United is the Way.

Contact Kerri Cooper, Community Impact Director 
at 304-340-3502



(FUN)DRAISERS 

• Sock Collection
• Shoe Drive
• Food Drive
• Personal Hygiene Collection
•Work Day at United Way



(FUN)DRAISERS 

•Coat Drive
•Hats & Gloves Collection
•Blanket Collection
•Work Day at United Way



WV 211







Dancing With The Stars
Season 5



Every year, UWCWV asks people to adopt 

RUBBER DUCKS for The Great Rubber Duck 

Race! The ducks are released off the 

Southside Bridge, where they race to the 

finish line! 

Multiple chances to win various prizes 

throughout this campaign! 



Tony Caridi, the Voice of the Mountaineers, 

shares his fresh commentary, insights and 

predictions for the upcoming 

WVU Mountaineer season.



Women from all walks of life who enjoy 

socializing for a cause. We are always 

seeking new members to join. 

Get involved with Women United® 

to make a difference.

Email Margaret O’Neal, president at moneal@unitedwaycwv.org 
for more information
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